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During the past fiscal year, Visit Pearland delivered strong results reflecting continued growth, strategic
innovation, and meaningful economic impact for the community. Tourism performance remained robust
with FY 2025 generating $1.79 million in Hotel Occupancy Tax revenue. Sports tourism continued to serve
as a key economic driver, producing thousands of room nights and significant visitor spending.

Progress on Pearland’s first Cultural Arts Master Plan advanced in 2025 with the launch of an advisory
committee and development of the PearScape Program Guidelines. The Visit Pearland feam continued
to focus on tourism promotion and supported cultural placemaking through successful events, including
Grand Arts & Eats.

Collectively, these accomplishments underscore Visit Pearland’s commitment to strengthening the local
economy, enhancing quality of place, and positioning Pearland for long-term, sustainable tourism growth.
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The Visit Pearland Staff includes a dedicated team of
professionals representing a combined 70 years of hospitality
with an average tenure of 6 years with the City.



Visit Pearland earned recognition for

the inaugral Hops & History event with

a Heritage Tourism Achievement Award
from the Texas Independence Trail Region.

Visit Pearland partnered with additional
community organizations to host the
inaugural Grand Arts & Eats event in Old
Town featuring local artists, food vendors
and live performances. The event
welcomed 1,900 aftendees.

Visit Pearland Secured a 5-year
agreement with Triple Crown Sports for
the TC Southwest National Tournament to
be hosted in Pearland July 2026-2030.
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Picture Point was installed at the Sports
Complex at Shadow Creek Ranch
adding vibrant color and energy to one
of Pearland’s busiest athlefic complexes
for fournaments. Teams are encouraged
to snap their photo & tag Visit Pearland
on social media.

Pearland hosted the Houston Aramco
Championship golf tournament at
Golfcrest Country Club generating
1,167 room nights.
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KEY TOURISM METRICS REMAIN STRONG
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“Visit Pearland’s completion of Tourism Friendly
Texas certification highlights the community’s
forward-thinking approach to tourism and

economic development. Their leadership in the ? b

program’s first year underscores Pearland tourism’s
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local pride, and position itself e
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for long-term, sustainable impact.”
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MARKETING

PRINT & DIGITAL MEDIA

The arland team coordinates all
marketing efforts including VisitPearland.com,
email marketing, social media, collateral and
publication development, video production,
photography, and advertising efforts in both
the print and digital spaces. Key marketing
and advertising initiatives in FY25 included
updates to the Visit Pearland GeoTour, new
partnerships with content creators, producing
and premiering a heritage tourism podcast,
and growing website visits with more content
and targeted advertising campaigns.

SOCIAL MEDIA
HIGHLIGHTS

Visit Pearland partnered with four content
creators with a fotal of 983,549 followers
across platforms. Posts highlighted things to
do and places to eat while visiting Pearland.
Audiences reached spanned across Texas
and neighboring drive markets.
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https://VISITPEARLAND.COM
https://VisitPearland.com

SALES AND EVENTS

Visit Pearland works assertively to promote Pearland to various market segments and position
our community as a prime location for a variety of events. We build relationships that result in V I S IT

referrals and leads for our lodging partners, securing business and making a positive economic
impact on our community. P EA R LA N D
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FOCUS ON
SPORTS TOURISM

Sports tourism continues to play a
large role in generating economic
impact. The Visit Pearland team works
closely with fournament rights holders
to help them choose Pearland as their
host destination. Close collaboration

C U I_TU RAI_ Visit Pearland awarded a total of $31,700
in matching grant dollars to six local

between the staff at Visit Pearland and United Fastpitch A RTS G RA NTS nonprofits with arts-centric programming.
the Pearland Parks and Recreation Association (USFA) Grantees included Global Organization
team are essential in offering a seamless and Triple Crown Sports for Divinity, Pearland Community Band,

experience to fournament organizers. resulted in: Pearl Theater, Silambam, Pearland

$31 , 700 AWARDED  crinese Association and Joyce Beck

Dance Studio.




Adopted in 2024, the Cultural Arts Master Plan established Pearland’s first comprehensive
roadmap for arts and cultural development.

In 2025, implementation moved into action with the launch of the Cultural Arts Master Plan
Advisory Committee, completion of a PearScape Trail maintenance assessment, development of
updated PearScape Program Guidelines, Sponsorship and Artist Agreements, and the creation of
a new Pear Blossoms concept.

Initial'work is complete to advance citywide Public Art Program Guidelines, incorporating national
best practices for murals and traffic signal box art. An Interactive Chalk Mural at Zychlinski Park
launched in tandem with Old Town Revitalization efforts.

The Cultural Arts Matching Grant application process is modernized through a new online
platform. Together, these initiatives mark a pivotal transition from planning to execution, creating
a sustainable framework for expanding Pearland’s cultural arts landscape.
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